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BT is one of the world’s leading communications services companies with customers in more
than 170 countries worldwide.

Our main activities are the provision of fixed-line services, broadband, mobile and TV products
and services as well as networked IT services.

Globally, we supply managed networked IT services to multinational corporations, domestic
businesses and national and local government organisations.

Around 100,000 employees worldwide.
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"Your employees are all loyal, interested, intelligent, creative, engaged and
dedicated people …

… except during the 8 hours each day they're working for you."
Tom Peters
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intranet as a distribution channel

• push
• static
• utilitarian/neutral

monopoly supplier de-regulated environment

managed comms comms as a conversation

one to many many to many

centralised channels channel fragmentation

intranet as a community

• interactive
• informal/immersive
• emotive
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solicited unsolicited

form based conversation based

one to one many to many

private/filtered public

event related (managed) continuous (unmanaged)

directional omnidirectional
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Brilliant thing!

Another
brilliant thing!

Yet another
brilliant thing!One more

brilliant thing!
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